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Audio Tapes 
INTRODUCTION 
Most consumers do not distinguish between public and private 
systems. Their primary concern is the quality of the experience. One of 
the primary focal points of most programs is improving the consumer's 
leisure skills. Some responsibility for control of the system is based 
upon what the consumer purchases and where. Audio tapes and their use 
provide an interesting example of how an individual must put forth 
personal effort to improve himself/herself. He/she can use commercially 
prepared, public materials, or materials personally contrived to 
productively use time. "Where is the quality" and "how does use of tapes 
influence the consumer's impact upon the system"? 
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